
Oread MC Code of Conduct for use of Social Media 

Social Media is great for sharing informa3on between members.  Social media can also be misused.  
For the protec3on of the Oread Mountaineering Club and its members it is essen3al that members 
make informed decisions about their use of social media.  

 

It is the responsibility of all members to:- 

 

Be respecBul at all 3mes – posts/comments may be viewed by all members and the public. 

Refrain from publishing comments that could be controversial or on poten3ally inflammatory 
subjects. 

Avoid hos3le or harassing communica3ons or comments that could be viewed as abusive, offensive 
or derogatory.  

Only post mountaineering and Oread related subjects on Oread sites. 

Do not use Oread social media sites for adver3sing for commercial gain. 

Be aware of publishing copyrighted or borrowed material with cita3ons and links. When publishing 
direct paraphrased quota3ons, thoughts, ideas, photos or videos, give credit to the original publisher 
or author. 

The Oread Mountaineering Club reserves the right to delete any post or comment within any of its 
social media plaBorms without warning or no3ce.  

Members who breach this code of conduct will have their ac3on treated in accordance with the 
Discipline and Appeals procedure of the club Cons3tu3on. 

 

Date:   08/04/2025  (Approved by Committee)  

Review:  April 2026 

 


